PRESS INFORMATION –Game Fair preview 

27 June 2006

INDUSTRY RODENTICIDE GROUP TAKE MESSAGE TO GAME FAIR 2006 

An industry group promoting the responsible use of rodenticides to countryside dwellers is to take its message, for the first time, to this year’s CLA Game Fair on 28 to 30 July at Broadlands, Romsey, Hampshire.

The Campaign for Responsible Rodenticide Use (CRRU) was established in spring 2005 by seven major companies involved in the manufacture and marketing of rodenticides in the UK, with advice from professional organisations such as English Nature and the Health and Safety Executive.

It was set up in response to statements from the government-appointed Rodenticide Risk Assessment Technical working group that irresponsible use of rodenticides can result in animals, including predatory birds and mammals, being exposed to these products.

Monitoring of wildlife species, like Barn Owls and Red Kites, has found traces of anti-coagulant rodenticides, although there is no indication that this is affecting their populations. “However, the industry has a responsibility to ensure rodenticides are used responsibly and that those involved minimise any risk of contamination,” says CRRU Chairman and independent adviser Alan Buckle.

“Our objective is to make sure that all those involved in rodent control in the countryside are well aware of the correct procedures for the safe use of second- generation rodenticides. 

“It is important that rodent populations – that are on the rise – are controlled, in order to protect our food supplies and the health of other livestock and humans, as well as avoid damage to buildings and equipment. Rodenticides are a vital tool here, but those who use them in the countryside must improve their pest control procedures if they want to ensure access to them in the future.”

Through its essential guidelines, CRRU aims to promote best practice in rodent control. The campaign is aimed at farmers, rodenticide contractors, game keepers and rural industries. “From advising customers to have a planned approach and always use enough baiting points, to warning them never to leave bait around at the end of a treatment, these essential guidelines will help rural users get the best results from the products, while at the same time reducing the potential harmful effects to wildlife,” adds Dr Buckle.

Now in its second year, the industry group has committed a further £100,000 to CRRU activities. One of its main aims this year is to increase its education programme and achieve widespread promotion of a code of good practice under the banner ‘Think Wildlife’.

CRRU is also introducing a training module for rodenticide companies and related organisations to use, and it is working alongside farm assurance organisations to ensure responsible rodenticide use is also an integral part of their programmes. Each member company will also be actively promoting CRRU. 

“It will be a gradual process, but through our targeted activities and increased support we are confident that the CRRU will continue to get its ‘call to action’ message across,” says Dr Buckle. 

More information on CRRU is available off its dedicated web site www.thinkwildlife.org.uk
CRRU seven-point code - THINK WILDLIFE  

	ALWAYS


	NEVER



	· Have a planned approach
· Record quantity of bait used and where it is placed

· Use enough baiting points

· Collect and dispose of rodent bodies
	· Leave bait exposed to non-target animals and birds

· Fail to inspect bait regularly

· Leave bait down at the end of the treatment


ENDS

NOTES TO EDITORS: 

Members of The Campaign for Responsible Rodenticide Use (CRRU) are: Barrettine Environmental Health, Bell Laboratories, Killgerm Chemicals, Novartis Animal Health, PelGar International, Rentokil Initial and Sorex. 

Experts from professional organisations and universities are involved in CRRU, such as English Nature, the HSE (Health and Safety Executive) and the Universities of Reading, Huddersfield and Leeds.
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